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MISSION_STATEMENT

Mallorca is one of the leading destinations for golf in Europe. With
24 courses, the Balearic island offers golf travelers every opportunity oL
to experience the sport in all its fascination and variety.

((@ GREAT GOLF
W MALLORCA

It is time that there was a dedicated medium for this. In the spring of 2025
Great Golf: Mallorca will be published as a high-quality print

magazine, an e-paper, an online magazine and, of course, on all social
channels.

In addition to fantastic golfing experiences, Mallorca is also the ideal
place for apres-golf. With a rich culinary offer, great hotels, sandy beaches
and diverse cultural offerings, Mallorca is a highlight in Europe. Great Golf:
Mallorca will also focus on these aspects. With a high-quality coffee

table book as well as our digital offers, both available as German and
English versions, we are aiming at golfers worldwide.

We look forward to showing you on these pages how you can present
yourself in the Great Golf: Mallorca sphere.

GREAT GOLF

Alle Golfplatze von

Mallerca im Test: Die

Wolfgang Block, Publisher
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»wMALLORCA HAS
BECOME MY
SECOND HOME. IT
WILL ALWAYS BE
IN MY HEART"...........
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GREAT GOLF MALLORCA is the must-have for all those who come
to the Balearic island for golf. The 24/7 guide for vacationing
on Mallorca not only provides a complete overview of all golf
courses, it also shows the best restaurants, the coolest
hotels and the island‘s hot spots. And thanks to in-depth,
exclusively photographed stories, it will still have a place on
the living room table after the vacation is over.

The fascination
Mallorca on more
than 150 pages as a
magazine, E-Paper
and on the web
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MALLORCA’S_GOLFERS

Almost three quarters of all golf
tourists on Mallorca speak German
or English as their native language.
With “Great Golf: Mallorca”, they
get the ultimate golf and lifestyle
guide for the Balearic island

MALLORCA-TOURISTS BY COUNTRY MALLORCA-GREENFEES
BY LANGUAGE
22%
20% 49%
20%
8%

- 7% 25%
Z ENGLISCH
z SCANDINAVIA  37%
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THE_MAGAZINE

YEARLY
9,90 €

Distribution

Kiosk, supermarkets, train
station bookstores, airports,
golf courses, book stores,
web shops, special sales
locations

greatgolf_mediadata

Authentic content, exclusively produced
photo spreads for all golf courses and
intensively researched stories on and off
the course characterize “Great Golf:
Mallorca”. Our magazine sees itself as a
full service product for golf vacations on
Mallorca - with an emphasis on both golf
and vacation. We guide readers to the is-
land’s must-sees, but also show them the
road less traveled.

90.000
30.000
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ONLINE_OFFERS

great-golf.com/mallorca

great-golf.de/mallorca

greatgolf _mediadata

All club presentations and articles from
the magazine are of course attractively
displayed on our websites great-golf.com

and great-golf.de and on our social channels.

There we offer all German-speaking and
English-speaking golf tourists the perfect
interface to jump directly from our online
offers to the websites of the golf clubs and
hotels to book tee times or reserve a room.

Photo: Adobe Stock







1/1 ADVERT

(Format: 230 mm x 300 mm +
3 mm Beschnitt umlaufend)

1/2 ADVERT

(horizontal 230 mm x 149 mm or vertical
114 mm x 300 mm, 3 mm Bleed each page)

INSERTS

(unspecified place)
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2/1 ADVERT

(Size: 460 mm x 300 mm +
3 mm Bleed each page)

L

1/3 ADVERT

(horizontal 230 mm x 100 mm oder vertical
76 mm x 300 mm, 3 mm Bleed each page)

BOUND INSERT

ADVERTISEMENTS_PRINT

2/1 ADVERT U2 +S. 3

(Size: 460 mm x 300 mm +
3 mm Bleed each page,
5 mm trim)
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1/4 ADVERT

(horizontal 230 mm x 76 mm oder vertical
57 mm x 300 mm, 3 mm Bleed each page)

TIP-ON SAMPLE

(additional costs for carrier display,
up to 10 grams, further grammages
on request)

i

1/1 ADVERT U4

(Size: 230 mm x 300 mm +
3 mm Bleed each page)

=h

TIP-IN

(4 pages, additional pages on request,
plus costs for carrier announcement)

BANDEROLE

1/1 ADVERT U2

(Size: 230 mm x 300 mm +
3 mm Bleed each page)

TIP-IN TIP-ON

GATEFOLD (4-PAGES)



ADVERTISEMENTS_GOLFCLUBS

XX XXX A8 KA XK

2/1 INTRODUCTION 4/1 INTRODUCTION 6/1 INTRODUCTION
OUR GUARANTEE TO IN ADDITION TO THE STANDARD WITH OUR THIRD AND MOST EXCLUSIVE PACKAGE,
YOU: WE WILL VISIT INTRODUCTION, YOUR CLUB WILL YOUR COURSE WILL BE PRESENTED ON A TOTAL OF
YOUR GOLF COURSE RECEIVE ANOTHER TWO-PAGE SIX PAGES. HERE, TOO, YOUR PLACE WILL BE
PERSONALLY AND SPREAD AND MORE SPACE ONLINE. CAPTURED BY OUR PHOTOGRAPHERS IN EXCLUSIVE,
PRESENT IT ON A YOUR COURSE WILL BE CAPTURED BY NEW IMAGES, WHICH YOU CAN THEN ALSO ACQUIRE
TWO-PAGE SPREAD OUR PHOTOGRAPHERS IN EXCLUSIVE, FOR USE IN YOUR OWN PR, FOR INSTANCE ON YOUR
IN OUR MAGAZINE, NEW IMAGES. IN ADDITION, YOUR WEBSITE. IN ADDITION, YOUR CLUB WILL RECEIVE
ON THE WEB AND IN CLUB WILL RECEIVE 50 COPIES OF 100 COPIES OF THE MAGAZINE (RATIO GERMAN/
OUR SOCIAL THE MAGAZINE (RATIO GERMAN/ENG- ENGLISH OF YOUR CHOICE) FOR FREE USE
CHANNELS LISH OF YOUR CHOICE) FOR FREE USE

greatgolf_mediadaten



PULSE_PUBLISHING

With BLOND, NYLON and GOLFPUNK, along
with the leading online platforms in the
action sport and lifestyle segment,
pulse publishing is the first stop when
addressing this active and trend-
oriented target group.

With over 3.000.000 impressions and
600.000 visitors per month, pulse
publishing provides the largest action-
sports network in the German-speaking
countries. The individual offers are
leaders in their respective segments,
and always leading the trend.

freedomhmx

bicycle motocross magazine

FREEDOMBMX.DE

airc snowboarder

DIRTMOUNTAINBIKE.DE

greatgolf_mediadata

MONSTER BACKSIDE MAGAZINE

SNOWBOARDERMBM.DE

NYLON

NILONMAG.DE

RCDE

ROADCYLING.DE

surfers

P e ]

SURFERSMAG.DE

BLONDE

BLONDE.DE

explore

MAGATIINE

EXPLORE-MAGAZINE.DE

GOLFPUNK

GOLFPUNK.DE

skate
poard

MONSTER SKATEBOARD MAGAZINE

SKATEBOARDMSM.DE

SKIING.DE

mv

MOTOXONLINE.DE

Pulse Publishing belongs to the most
successful brand marketers for this
young and active target group. With the
proximity to athletes and influencers of
the various sports, we know what makes
a brand successful in the market.

We offer the perfect place for your
authentic presentation of your brand.

Our writers and employees are the
guarantee for competency and authen-
ticity. Their stories and tales are not only
written but alive. Believable, competent
and relevant content contributes to the
lifestyle and passion of the users.
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1. APPLICABILITY _

These terms and conditions apply to all advertisement orders and for all orders for inserts, stickers, bound-in supple-
ments, glued-in inserts and other technically special formats and ad-formats as well as online advertising. The validi-
ty of any general terms and conditions statements of the Customer is excluded in all cases, including if the Customer

has sent such terms and conditions to pulse or such terms and conditions are known to pulse.

2.0RDER CONFIRMATION_

2.1. ,0rder” is defined by these terms and conditions as a contract over the publishing of one or several advertise-
ments in a printed issue or in any of the Internet pages operated by pulse pushing for the purpose of distribution.

2.2. Offers by pulse publishing are subject to change. The order becomes binding with the written confirmation by pul-
se publication or by fulfilment of the order. Verbal or agreements based on telephone conversations are considered
non-binding discussion, as long as not in written form and confirmed. Written form is fulfilled in transmission by Fax
or Email.

2.3. Orders for advertisements or foreign supplements that are intended to be published in specific issues or at speci-
fic placements in the printed brochure or magazine must be delivered early enough that the publisher can inform the
Gustomer before the deadline that the order is can not be fulfilled in the way intended. pulse accepts orders under the
provision that the order is fulfilled, including when pulse publishing does not explicitly indicate when accepting the
order. Categorized advertisements will be printed in their category without further agreement.

2.4. pulse publishing reserves the right to deny orders, including individual orders in a subscription or series of or-
ders, if any content violates or breaches the law, ordinances, official impositions or public morals or if publication
would be unacceptable for pulse publishing. This also applies when pulse publishing has already accepted the order,
which in hindsight would not fulfil the provisions above. Insert orders are only binding after presentation of a sample
of the insert and written confirmation by pulse publishing.

2.5. No guarantee by pulse is offered for specific placement in specific issues - except if the Customer has explicitly
made the booking dependant on the specific placement/issue AND pulse publishing has confirmed the request. pulse
publishing reserves the right to withdraw from its obligation of a specific placement/issue if circumstances such as a
change in the size of the issue or issue specifics change; the Customer may only withdraw such agreed upon adverti-

sements only until the advertisement deadline for the specific issue.

3. RESPONSIBILITIES OF THE CUSTOMER _

3.1. The Customer must ensure that all required documents for printing, inserts, information, data, files and all other
required material is delivered in-time, complete, error-free and in accordance with all contractual agreements; fur-
ther, the advertisement must be suited for the use intended, especially for online advertisements and the relevant
screen display, the surrounding and the size. The risk of delivery of the materials including the proofs is with the Cus-
tomer, except if explicitly agreed upon; such materials must fulfil the technical requirements of pulse publishing. For
the format chosen, advertisement materials must correspond precisely to the current requirements given by pulse pu-
blishing. pulse publishing guarantees the usual print quality for the titles booked, within the constraints defined by
print quality of the specific title.

3.2. The responsibility for the correct data transmission and the costs for data or samples that have to be created or
manipulated or worked upon lies with the Customer. The Customer is responsible for transmission of digital material
free of any damaging code such as computer viruses, worms, Trojans etc. and any other damaging sources. If a file is
damaged or infected pulse publishing will not use this file and for purposes of damage prevention delete the file; in
no case may damage compensation be claimed. pulse publishing reserves the right to claim damage compensation

against the Customer in the case damages have occurred from such sources.

greatgolf_mediadata

TERMS AND CONDITIONS _

3.3. The Customer authorizes pulse publishing to acquire, to work upon or to implement anything necessary including
printing materials, drafts, illustrations, lithography, translation and anything similar and also any requirements com-
municated by the Customer; these orders will be in the name of the Customer and the invoice will be for the Customer.
3.4. The Customer is solely responsible for the lawfulness of all of the advertising materials and for all the linked offers
and for all the products advertised for. The Customer assures with placement of the order that the advertising materials
delivered including the products or services advertised for are in accordance with current law of the Federal Republic
of Germany, especially with any laws criminal law, any law, and any other ordinance for the protection of youth (e.g.
Jugendschutzgesetz, Jugendmedienschutzstaatsvertrag), and any law for consumer protection (e.g. Telekommunikati-
onsgesetz, Telemediengesetz), and any other laws (e.g. Urheberrechtsgesetz, Gesetz gegen den unlauteren Wetthewerb
(UWG), etc.), and also do not breach public morality.

3.5. The Customer grants pulse publishing all rights to publishing the advertisement in online and offline media of eve-
ry kind; the rights include copyrights, ancillary copyright, right of use, and all other rights, including the right to copy,
disseminate, transmit, broadcast, save, save in databases for all for such extent as required to complete the order. pul-
se publishing also receives the right to change any document, but limited to what is technically and editorially neces-
sary. The aforementioned rights are not limited to any geographical region and entitle pulse publishing to publish with
any known technical procedure and in any known form of online- and offline media. The aforementioned rights include
the right to advertise, including cost-free advertising, by printing, by sending and or any other presentation for the pur-

pose of self-advertisement, e.g. for an archive or for a presentation.

4. CONTENT OF THE ADVERTISEMENT _

4.1. Advertisements that cannot be recognized as such because of their editorial design will be marked with the word
»Anzeige“ or ,,Advertisement” by pulse publishing.

4.2. The online platforms where advertising on platforms of pulse publishing refers to, the Customer is obliged to make
sure that no software is used/installed/made available to the user where any transmission protocols or calls to 0900
phone numbers or any other number group is initiated without express consent of the user; also, no permanent chan-
ges in the transmission settings of the user may be made (so called autodialers).

4.3. If the Customer is using any services (e.g. numbers such as 0900, 0137, 0180, 012 or other) that the end-user en-
counters or if the Customer advertises any such information services via pulse publishing, all target pages of ads pu-
blished on pulse publishing pages must be marked in compliance with §66a TKG and be conform to the rules of §66b ff.
TKG (Telekomunikationsgesetz).

4.4. The Customer ensures at the time of placement of order that the Customer owns all applicable rights on the con-
tent.

4.5. The Customer releases pulse publishing and all of its representatives and agents with regard to the advertising or-
der of all responsibilities and claims of third parties, which would arise from breach of laws or ordinances or agree-
ments of this contract, especially with regard to the published advertisement. The Gustomer further releases pulse pu-
blishing from the appropriate costs of prosecution or legal procedure. The Customer is obliged to support pulse publi-
shing with information and documents for any legal defence as necessary.The enforcement of any other claims remains
reserved.

4.6. pulse publishing remains entitled to delete or block any illegal, deficient or otherwise flawed advertisement, even
after publication of the advertisement. The Customer is obliged to block access to such content, within reasonable
technical means that pulse publishing deems faulty or illegal. This applies especially in the case where pulse publi-

shing can not block the content.

5. MOVING ADVERTISEMENTS _

Advertisements must be put in publication within one year after contract formation. The Customer has -independently
of the above clause- the right to move an advertisement from one issue to another issue date, but only 14 days before
the deadline of the issue where the content is to be moved from. Advertisement orders that are moved or cancelled af-
ter this period before the deadline will be invoiced fully. The individual deadline dates are part of the Media Data pu-

blished yearly by pulse publishing; the Customer must check the individual deadlines for each applicable issue.

6. RIGHTS AND DUTIES OF PULSE PUBLISHING _

6.1. pulse publishing will publish the advertisement in the media for the booked period.

6.2. Online advertisements will only be placed in agreed upon positions. If the position has not been determined, the
placement will be chosen by pulse publishing with as much consideration as possible of the assumed interests of the
Customer. The Customer may not claim the same positioning of the advertisement for a later advertisement that has
been placed a period of time later.

6.3. pulse publishing is entitled and has the right to deliver partial services.

7. FURTHER PAYMENT CONDITIONS _

7.1. If no specific size regulations are given, the invoice will be calculated according to the actual und usual print size
of the advertisement. If the client supplies any data, draft or other material for advertisements larger than the pre-ag-
reed advertisement size, then the client owes the usual price for the larger advertisement, as long as it is not possible
for pulse publishing to print the advertisement on the basis of the pre-contracted size. In the other case, when specific
data, draft order material is delivered by the client for a smaller than agreed-upon size, the client may only claim the
publishing of the smaller ad, but not the deduction of the pre-agreed charge. In this case, pulse publishing will attempt
to print the ad in the pre-contracted size if possible.

7.2. Unless otherwise expressly stated, all prices are plus the respective statutory VAT. Price changes (price reductions,
changes in the discount, price increases) are valid from the date the current or new price lists, this also applies to cur-
rent advertisements and other contracts.

7.3. Invoices shall be paid within 14 days after the invoice date to the full amount, except if the customer has not paid
in advance or a different payment period has been agreed upon. Contracting Partners who have their headquarters ab-
road are liable to pay advance with order placement unless otherwise agreed. Relevant to compliance with the deadline
is the receipt of the amount paid for pulse publishing. Payments are credited only in the order of § 366 Il BGB and the
Customer waives applicability - if legally permissible - of any other provisions. Any discounts for early payment will
only be granted based on the price list, a general discount grant is not permitted.

7.4. If payment pursuant to section 7.3. is later than the payment deadline then pulse publishing is entitled to interest
at the rate of 14.5% as well as a refund of any other damages; in the case of non-merchants this applies after default
begins. The customer may prove a lower rate of compensation. In case of exceeding payment deadlines, pulse publi-
shing may stop presentation of advertisement and processing of any open orders until the full payment of all open in-
voices has been fulfilled including payments for future booked orders.

7.5. In case of doubts about the solvency of the customer pulse publishing is entitled to revoking further dissemination
of the publication and any other advertising material, regardless of the originally agreed payment of advance payments
and the settlement of outstanding amounts.

7.6. Agencies that order in their own name, but for which third party ads appear, release their corresponding claims
against their contractors to pulse publishing, up to the total amount of all liabilities of each existing liability to pulse
publishing. Agencies must communicate at the request of pulse publishing the names and addresses of their contract

partners and alert them of conveyance.
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7.7. In addition to the invoice pulse publishing will provide y sample copy of the print order on request. If a sample can
not be obtained pulse publishing will provide a written certification instead. The obligation of pulse publishing for sto-

rage of printing materials ceases after the publication of the booked issue, except if a different agreement is made.

8. GUARANTEE_

8.1. pulse publishing guarantees the presentation of the advertisement in the agreed-upon media in the usual presen-
tation-quality.

8.2. If an individual order is not fulfilled due to reasons outside of the control of pulse publishing the Customer must -
without regard to any further legal obligations-pay the difference between the granted and the real usage. The obligati-
on to pay this additional payment ceases only in the case that failure to fulfil the individual order is because of force
majeure, which lies in the risk of pulse publishing.

8.3. In the case of insufficient quality of the advertisement placement in the advertisement media the Customer has
the right to claim amendment and later improvement or the placement of a correct compensational advertisement, but
only to the extent that the intention of the advertisement is impaired. If the compensational advertisement fails or is
unacceptable the Customer has the right to reduce payment, or to receive replacement of the direct damage, or may re-
sign. In the case of minor shortcomings resignation is excluded.

8.4. If any shortcomings in the quality of the presentation -or any other shortcomings that lie in the responsibility of
pulse publishing- are not apparent for pulse publishing, then the Customer does not have the right to any claims for
deficient publication. The same applies to repeated presentations of advertisement with shortcomings if the Customer
has not made notice of the failure before the next presentation begins. Apparent shortcomings must be indicated wit-
hin 3 days after the first publication by the Customer; after this deadline no warranty may be exercised.

8.5. If the presentation of the advertisement order is not possible, due to editorial reasons, technical reasons, force ma-
jeure, due to legal ordinances or any other reasons, then the presentation of the advertisement will be moved to an ear-
lier time or to a later time. Only if it is not a negligible movement the Customer will be informed. The notification will be
communicated before the movement of the advertisement, but only if this is timely realistically possible.

8.6. The same applies to the situation where the advertisement is presented in a different placement than agreed upon,
in which case the Customer will be informed.

8.7. As long as the Customer doesn‘t respond within 5 working days to the movement of the presentation of the order
or to the placement in a different place, pulse publishing will understand this as an agreement. If the Customer objects
to the suggested timing-adjustment, a later presentation or presentation in a different placement, then the Customer
may claim the refund for any outstanding services beyond what has already been delivered. Further claims are exclu-
ded.

8.8. Complaints must be filed within two weeks after receiving the invoice and supporting proof, except if the shortco-
ming is obvious. Any right for reduction of payment is excluded, as is the right to receive a replacement advertisement,
if the Customer fails to deliver printing materials, proofs or any other material required for a faultless presentation of
the advertisement either in part or full or not in time or with technical shortcomings. The Customer has no right to any
claims due to shortcomings in the advertisement or decreased quality if the shortcoming of the printing materials was
not immediately visible and the shortcoming appears during the printing process. This also applies if a proof was pre-
sent on which the shortcoming was not visible. Delivery of more than two colour submittals, delivery not in time or the
request of changing the printing or colours that differs from the print submittals may have effects on placement and
print quality - these do not incur any right to claim of reimbursement. The Customer must reimburse any increased
costs due to these issues to pulse publishing.

8.9. All exclusion of liability and limitation of liability in accordance with this contract do not apply if pulse publishing

(a) is alleged with intention or act of gross negligence, or in the cases of (b) of injury of life, the body or the health of

greatgolf_mediadata

TERMS AND CONDITIONS _

people, (c) during acquisition of delivery- or guarantee of quality, (d) with malicious deception or concealment and (e)
in the case of claims because of product liability. Beyond this, in commercial transaction pulse publishing is not liable

for gross negligence.

9. DATA PROTECTION _

9.1. Both parties are themselves responsible for compliance to all rules, laws and regulations regarding data protecti-
on.

9.2. The Customer is liable to only use data and user data it receives from pulse publishing within fulfilment of this
contract for the purposes of this contract; further, the Customer agrees to delete all of this data at the end of the con-
tract; such deletion must adhere to the rules of appropriate law; further, the Customer must show pulse publishing evi-

dence if requested.

10. FINAL PROVISIONS _

10.1. pulse publishing has the right to name the Customer by its name and its logo as a reference client; pulse publi-
shing has the right to name the campaign by its name and its logo as a reference campaign; the Customer may veto
such usage in explicit form.

10.2. Beyond section 10.1. both parties oblige and agree that all information that ins used in the context of the work re-
lated to this contract, be it of technical, financial or business nature, must be kept secret and in no case forwarded or
made available to any third party. It is not allowed for either party to use any of this information for any other purpose
than those agreed upon by the terms of this contract. This obligation continues after cessation of this contract.

10.3. Press releases or any other publication of the existence of this contract and the cooperation must be agreed upon
by pulse publishing before the publication of such press release. Agreement will only be made in explicit written form.
10.4. Changes made to these terms and conditions will be given to the Customer in written form. Such changes are as-
sumed to be agreed upon if the Customer does not object in written form within one month after the message or publi-
cation.

10.5. Transfer of rights or obligations from this contract to a third party by the Customer is only permitted after explicit
authorization by pulse publishing. This approval may not be withheld without strong reasons. pulse publishing may
transfer its rights and obligations from this contract at any time to another company that is connected to pulse publi-
shing according to §§ 15 ff. AktG.

10.6. In case of invalidity of any individual section or clause of these terms and conditions or the contract with the
Customer all other regulations continue to stay valid. The fully or partially invalid regulation shall be replaced with a
regulation that appropriates as best as possible the cause and thought in business of the invalid clause.

10.7. Additions to the contract as well as changes and subsidiary agreements require written form.

10.8. The place of fulfilment is the location of pulse publishing.

10.9. The place of jurisdiction as far as the Customer is a business entity, merchant, legal person of public law or pub-
lic-legal (6ffentlich-rechtlich) special fund under public law, or in the case of absence of place of jurisdiction, is al-
ways the location of pulse publishing.

10.10. German law applies and is in force. The applicability of the uniform law on the international sale of goods is ex-

cluded (CISG law).

Hamburg, January 1st, 2025
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DATA_DELIVERY

DATA SUPPLY SPECIFICATION _ FONTS_
Via e-mail (up to 12 MB) or as a link to All fonts used must be supplied. For vec-
advertising@great-golf.de, via FTP: tor graphics programs such as Freehand
sending the access data via e-mail or or lllustrator, all fonts should be converted
transmission of the data to the ad server to paths.
by agreement.
PROGRAMS _ IMAGES _
Macintosh: InDesign CC, Photoshop CC, All images and vector graphics must be | :
lllustrator CC, Acrobat Including DC. supported with open data. | il _——
PC: only files converted as PDF, TIF or x‘a\iﬁ %
JPG. * We work with a total color order of Eh “ ;\_
320% and one point increase of 16%. _:.,:"..-E "__—_."-%5
FILE FQRMATS_ e Uploaded images should not be larger E%EN
: than 130%, otherwise they can appear EE%
We prefer data according to ISO 15930-4, pixelated. = —
whlc_h corres:ponds to PDF / X-1_a. Ple_ase e We print according to the FOGRA e — Y
provide all pictures and fonts with reliable Euro-Offset standard (cover: sheet-set
data. shiny imprint, content: rolloffset,
115 g / m2, wood-free).
PRINTING PROFILES _ 2 )
We use the following standard print profile
of FOGRA:
for cover: PSOCoated.ICC
for content: PSO LWCimproved.ICC
You can download the profiles via:
WWW.eci.org.
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DATA_DELIVERY

Photo: Getty Images
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For the documents, only Euroscale
colors may be used. Special colors such
as Pantone or HKS must be converted
accordingly. Special colors or shades
used by mixing Euroscale colors are not
possible, as special agreements are re-
quired. Details available on request. Low
tone variations are within the tolerance
range of the offset process.

SAFETY_

Unless otherwise agreed, all data deliver-
ies (except for FTP-distribution) require

a color-binding proof according to ISO /
FOGRA specifications. The proof is
created directly from the delivered data.

All other forms of printouts are used ex-
clusively for guaranteeing the control of
the data and, in the case of a complaint
cannot be regarded as binding proof. All
the documents published by pulse pub-
lishing GmbH should be considered as
copies and saved until the publication of
the magazine.

All data media and proofs are in
possession of pulse publishing GmbH.
No liability is assumed for any data-loss.

The advertisement price includes the
costs for processing and adaptation to
the printing of complete, error-free docu-
ments. Should we have to edit your data,
there is a need to pay 120 Euro plus the
legal VAT per hour for such artwork. The
post- processing fee is not discountable.

Pulse publishing GmbH reserves the right

to apply additional costs, in case of

non- compliance with one of the above
or in the case of unforeseeable difficulties
during the period necessary for proces-
sing of documents.

Disclaimer: If no contract proof is included,
the pulse publishing GmbH does not
accept any liability for incorrect reproduc-
tion in print.



CONTACT_

PULSE
PUBLISHING

PULSE PUBLISHING GMBH
LOKSTEDTER WEG 50
20251 HAMBURG

HEAD OF MARKETING

MIKE RENTSCH

+49 (0)40-5700267-12
+49 (0)172 68277 33
mike.rentsch@great-golf.de

LOCAL CONTACT

SVEN HANFFT
+49 (0)170 814 22 64
sven.hanfft@great-golf.de
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